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Abstract - Fashion is about self-expression only, self-
empowerment and confidence. Fashion reflects the culture of a 
country. One of the main drawbacks in online fashion retail 
stores is lack of personalization, bad user experience, poor 
search engine approximation, missing product information, 
missing fake product reviews, poor tracking, lack of support, 
and no live chat opportunity. This causes the customer to lose 
faith and interest in E-commerce and M-commerce, making 
them lethargic about fashion. Another major drawback is 
people consume ample time surfing through products online 
and a few end up with products that don’t go well with their 
bodies. To get a clear picture of this scenario, a model is 
suggested that recommends the most suitable clothes by 
considering parameters like gender, body size, body shape, and 
skin tone.  
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1. INTRODUCTION 
 
The fashion industry is one of the most underrated 
industries. Fashion has always been an important part of 
how people express themselves and it is a powerful tool of 
influence. The fashion industry designs manufacture and 
market clothing wear, footwear, and access. Why does 
fashion matter? Because fashion not only enhances human 
life but also allows us to be independent in our thinking. 
Allowing us to express ourselves, our creativity, and the 
fashion industry contributes a lot. Fashion acts as a force 
that affects the process of the world as a force that makes 
things move very quickly. But people ignore fashion and 
have never taken it on a serious note or considered the story 
they want to express through their clothes. The economic 
impact of the fashion industry is humongous as fashion 
companies make up a multi-billion-dollar industry. The 
fashion industry generates a greater number of jobs and 
huge amounts of money. Some parts of the fashion industry 
need improvement as the fashion industry is still not perfect. 

The concept of e-commerce has revolutionized the 
fashion industry in many ways. One can shop from anywhere 
in the world and make their favorite brand enter into their 
wardrobe. This is the reason for E-commerce portals that 
have boosted sales of regional apparel in India, right from 
special variants of ethnic wedding dresses to traditional 
costumes, in the initial stage of shopping in the digital era 
has brought Indian handicraft heritage into the limelight. 
One of the biggest reasons for traditional and regional 
apparel becoming fashionable is the rise of e-commerce. In 

the case of offline shopping, the sales assistants show 
personal attention to their customers and give complete 
details on the product. If there are any queries, customers 
can ask right there while purchasing their product and 
decide about purchasing or denying it. But this does not take 
place in the case of online shopping. Customers can only see 
the picture, allowing them to check customer reviews and 
read the description. Due to the lack of personalization, 
customers end up spending too much time online like 
shopping, especially for fashion can turn into a marathon of 
scrolling and clicking down rabbit holes, searching for the 
perfect outfit.  

There may be a billion problems but with the help of 
technology we can now effortlessly come up with a zillion 
solutions. One of which is being implemented in this project 
is machine learning algorithms because it allows e-
commerce businesses to create a more personalized and 
customized experience. Today, the users prefer a highly 
personalized customer experience as personalization keeps 
a customer loyal to a brand. The customer also doesn't want 
them to be treated as several other customers. If there’s no 
proper care provided, eventually they’ll find another brand. 
Product recommendation, personalized home page 
suggestions, deals and offers suggestions, personalized email 
recommendations will make the customers actively place 
their purchase on a particular brand. Machine learning 
algorithms recommend customers, so much that they can 
pinpoint accurately the products they are looking for. 
Machine learning algorithms are used in the search process; 
the search process becomes easier for the customer to get 
accurate products that they have typed in the search bar. The 
results will also be more meaningful and related. 

2. LITERATURE SURVEY 
 

Affirms that the framework will want to prescribe the 
client to pick furnishes that suit their character to lessen the 
outfit choice and buying time [1]. The framework depends 
on two modules: the first is to discover the component for 
the use of outfits like conventional, western, daytime or 
night, and so forth, and the subsequent element is to 
compute the body estimation boundaries. The proposed 
framework will have picture catching by utilizing the HAAR 
component or info gadget which gets body boundaries from 
clients. HIGEN MINER calculation is utilized to a group and 
concentrate the most ideal outfits from the framework. 

Affirms that the framework will assist clients with 
observing reasonable sets of clothes considering 
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exceptionally complex subtleties like style, designs, colors, 
surfaces, and so on likewise remembering client’s credits like 
age, complexion, favorite color, and so on [2]. It attempts to 
assist the client with wearing clothes that are appropriate 
for events and assists the client with buying those clothes 
that would suit their style. The suggestion of clothes is 
accomplished utilizing PCST; Latent SVM; Apriori; Fuzzy 
Logic. 

 

Fig -1: Architecture of Real-Time Clothing 
Recommendation 

The review on the internet shopping and consumer 
loyalty on Myntra. Myntra, an Indian-style internet business 
commercial center settled in Bangalore, Karnataka, India. In 
this paper, it has been clarified how Internet Marketing has 
upgraded organizations all over the planet [3]. Web-based 
Marketing in its least complex terms alludes to the 
advertising and selling of labor and products involving the 
web as the deals and appropriation medium. The Internet 
has decreased the world into a worldwide town and has 
made distance insignificant and time regions minimal more 
than a bother. Affirms that the suggestion of clothes is 
accomplished utilizing the Advanced client-based 
cooperative separating (AUCF) calculation [4]. The AUCF 
calculation presents a client thing connected rundown, 
which can beat the issue of the huge time intricacy. 
Considering the effect of various notoriety of things, the 
Advanced client-based cooperative separating (AUCF) 
calculation is equipped for distributing the adverse 
consequences of famous things, they can build the 
suggestion inclusion. The examination results show how the 
AUCF calculation altogether builds the proposal inclusion 
and accuracy. 

This is about the conduct of the buyer for attire, the 
shopper item purchasing conduct is affected by the 
significant three elements like social, psychological, and 
individual elements [5]. In the underlying phases of internet 
shopping, buyers were not keen on purchasing clothes 
online as it has numerous constraints. In any case, in this day 
and age, the commercial centre can vanquish a large number 
of the limits and assemble certainty among the shoppers to 
purchase on the web. Presently the pattern of e-shopping 
has become essential peculiarities with the purchasers. The 
plan of action of the Indian e-business is taking a round trip 
flip to return to where it began to its underlying stages, 

however, this time the framework has changed alongside the 
size and comprehension of the commercial centre too. By 
considering a basic course of choosing what to wear, this 
task gives a stage to talk about the likely effect of the 
innovation in regular daily existence conduct [6]. Canny 
closets are almost normal these days and are exceptionally 
helpful to the shoppers. Sites are given by clothing retailers 
and are utilized to urge individuals to settle on buying 
choices. Web-based media organizing is likewise considered 
as they associate their use to speak with their companions, 
partners, friends, educators, and families in various ways by 
sharing photographs, calls, recordings, areas, status, and a 
wide range of other parts of their life. The fundamental point 
of this venture is to configure, create, and assess an original 
idea for dealing with the purchasing, stockpiling, and 
wearing of clothes by utilizing client-focused strategies and 
methods.  

The new methodologies in the recommender System try 
to forecast the preference of what users would give to an 
item [7]. Based on previous purchases by the user the 
recommended system tries to predict a similar product by 
using a Content-Based approach. Collaborative-Filtering 
finds the user's previous purchases and predicts similar 
kinds of products. In fashion, domain users may not look for 
similar products which have been purchased earlier. So, this 
behavior implies that the item's content similarity between 
the items already purchased by the user is not enough to 
make accurate predictions.  

In this Recommendation System for outfit Selection, the 
system suggests the appropriate outfits which will suit 
shoppers’ character [8]. The Recommendation for the choice 
of their outfits is based upon different real boundaries that 
create with the learning of accessible named and unlabelled 
information. There are two modules in this interaction; In 
the first module is to perceive the elements for utilization of 
outfits like conventional, western, useful, daytime or night, 
and so forth, the second module is for computing the body 
estimation boundaries. The system will have picture 
catching by involving HAAR element or info gadget for 
getting body boundaries appropriately. We mean to a group 
and concentrate the most ideal outfits from the system by 
utilizing the HIGEN MINER calculation. By gathering not 
many insights concerning the user to prescribe proper 
outfits to them. 

A better recommendation calculation named Advanced 
User-based Collaborative Filtering (AUCF) calculation is 
proposed and is executed in the dress recommendation 
system [9]. A successful recommendation system is 
genuinely necessary for clients. User-based Collaborative 
Filtering (UCF) calculation is generally used to anticipate the 
inclinations of the clients. As internet business innovation is 
broadly developing. We can conquer the issue of huge time 
intricacies through, Advanced User-based Collaborative 
Filtering (AUCF) calculation presents a user-thing connected 
rundown. Style firms have allowed their plan of action to 
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give customized encounters to their clients by utilizing 
advanced CAD apparatuses like CLO 3D, Marvellous 
Designer, Brow wear, Lectra, and a lot something else for 
planning the piece of clothing and construct 3-Dimensional 
symbol for the modified article of clothing as well as online 
administrations to be brought together with the web and 
portable based applications [10]. The system structure is 
planned on the user's biometric profile and recorded 
information of item requests of the clients. The design for 
this recommendation system is based on various Data 
Mining methods like bunching, grouping, and affiliation 
mining. The content-based (CB) filtering method readies the 
recommendation by matching the comparable content of the 
user's ideal things. The results of the experiments are below 
in Figures 2 and 3. 

 

Fig -2: Comparison of Precision (UCF, AUCF) 

 

Fig -3: Comparison of Recall (UCF, AUCF) 

The exactness of the ordered dataset utilizing different 
information mining procedures like bunching, grouping 
affiliation mining, and information mining calculations [11]. 
Taking the best choice while buying and additionally 
building the business, utilizing a recommendation system to 
assist buyers with choosing their outfit without any problem. 
To perform property decrease, they have utilized 
cfsSubsetEval, consistencySubsetEval and 
chisquaredAttributeEval. The calculations that are utilized to 
characterize the dataset are Random Forest, Naive Bayes, 
zeroR, Multilayer Perceptron, RBF Network, and 
AdaboostM1. The dataset is adjusted utilizing SMOTE 
examination to acquire higher correctness’s and additionally 

quality decrease which is performed to analyze the 
exactness’s they get. 

Recommendation systems are an inventive arrangement 
that conquers the restrictions of the internet business 
administrations. They use client conduct data, and item data 
to recognize the client inclinations, and proactively propose 
items that they are most likely intrigued to purchase [12]. 
This paper is about a genuine world collaborative filtering 
recommendation system executed generally in Korean 
design organizations which sells style items both on the web 
and disconnected. 

It states that clothes are recommended based on user 
shopping history. Users can buy clothes to replace or 
complement the clothes that they already bought. Also, their 
company sells the same products both online and offline. The 
recommendation of clothes is achieved using collaborative 
filtering [13]. Affirms that there are plenty of machine 
learning algorithms that are used for recommendation. 
Choosing the correct algorithm for an application is a 
difficult process. This paper concludes that the Bayesian 
algorithm and Decision tree algorithm are widely used in 
recommendation due to their relative simplicity [14]. 
Asserts that there is a rapid growth in fashion-focused social 
networks and online shopping. The author of this paper has 
undertaken two challenges, one to recommend individual 
clothes based on the user’s interest and the second to match 
the recommended clothes for more personalization. This is 
achieved using a deep fully connected neural network and 
deep convoluted neural network [15]. Asserts that the 
clothes are recommended to users not only based on the 
user’s features but also based on the clothes’ review. Their 
model includes two stages, one to extract the user’s features 
and the second to classify the clothes as good or bad. This is 
achieved using a deep neural network. More datasets are 
used to train this artificial intelligence model [16]. 

Proclaims that fashion-oriented online shopping is a fast-
growing field. Also, a large number of clothes are shown to 
users on online shopping platforms. To design and provide 
clothes according to users’ needs one should implement 
machine learning algorithms to recommend clothes. This is 
achieved using a natural language processing algorithm. For 
recommendation, the correct datasets are retrieved using 
mixed-type clustering algorithms [17].  Proclaims that size fit 
is more important compared to style fit. More returns of 
clothes happen in online shopping due to size and fit 
problems. Also, the user has to only rely on images and 
reviews in online shopping. To bring a solution to this 
problem, the author proposes a size recommendation 
system. This system recommends the correct size to users 
based on past order history and the content in the clothes 
description. This is achieved using gradient boosting 
classification model and gram-based word2vec model [18]. 

Attests the elements which are affecting the clients to 
change to M-commerce stages from E-commerce sites. It 
additionally states how Myntra performs through M-
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Commerce stages in the style attire industry [19]. Affirms 
that internet marketing is quite popular these days. Doing 
business on the internet has great advantages like more 
profit, more sales, and more production. This paper 
discusses how Myntra performs in the fashion industry [20]. 
Asserts that it is not an easy task to choose what to wear. 
Clothing is an integral part of life. An essential tip is to dress 
according to one’s body shape. Wearing clothes according to 
body shape accelerates good features in the body. This paper 
gives a clear picture of the compatibility of body shapes with 
the respective types of clothes. The goal is to recommend 
correct clothes according to one’s body shape [21]. Asserts 
that body shape plays a key role in fashion dressing. This 
paper is a study of the correlation between body shapes and 
cloth garments and this is achieved using a novel and 
vigorous multi-photograph way to deal with assess the body 
states of every user and assemble the contingent model of 
dressing classifications with a given body shape [22]. 
Proclaims that fashion is a series of short trends. Fashion 
reflects how people define themselves. Choosing the right 
outfit in the right color brightens and smoothens the 
complexion, minimizes the face lines, and gives a healthy 
glow to the skin. Some people struggle to find the right 
clothes for themselves. This paper is a study on different skin 
tones and the dresses that match the skin tone accordingly 
[23].  

Proclaims that people buy clothes according to what they 
believe in their clothes to express. Clothing is a way of 
expressing themselves. This paper is a psychological study 
about clothes color and why people wear them. The 
psychology behind clothing is classified into three thematic 
categories: a) The meaning of colors in clothing psychology; 
b) The socio-psychological impact of clothing; and c) Gender 
(in) Equality regarding clothing [24]. 

3. PROPOSED WORK 
 
3.1 Clothes Recommendation System 
 
The clothes recommendation system recommends clothes 
using the details that are given by the users. The user details 
include name, address, phone number, email id, body size, 
body shape, skin tone, gender. The clothes are recommended 
to users based on body size, body shape, skin tone, and 
gender. This recommendation system is divided into two 
modules. 

 

Fig -4: Clothes Recommendation System 

 Module 1: This provides users a normal shopping 
experience in which the clothes are not 
personalized and not customized. 

 Module 2: This recommends clothes to users from 
the details that are given by the user. The 
recommendation of clothes is achieved using 
machine learning algorithms such as the Decision 
tree cart algorithm, Random Forest, and Logistic 
regression. 

 
Table -1: Algorithm Comparison 

 
Decision Tree and 

Random Forest 
(Proposed) 

k-Nearest Neighbor 
Algorithm 
(Existing) 

Linear 

Regression 

(Existing) 

DT:  
 Tree-like Structure  
 Quick and easy to 

implement 
RF: 

 To increase accuracy 
in real-time 

Complications in 

classifying products 

cause the scatter 

plots are not in 

groups 

Complications 

in classifying 

products cause 

the scatter 

plots are not in 

groups 

 
4. CONCLUSION 
 
Comfortable shopping is gradually becoming a reality, all you 
need is a device that needs to be connected to the internet 
and a convenient address where you can receive your 
ordered items. Providing recommendations based on a 
user's previous order history, preferences, and personal 
information will make it easier for the user to make a 
purchase and this app makes the necessary suggestions by 
considering parameters like gender, body size, body shape, 
and skin tone using ML models. When purchasing products 
over the internet, you have the most options. You are not 
confined to what a solitary store sells or stocks. Assuming an 
item exists, you can more likely than not get it online 
someplace however making a web-based buy, 
misrepresentation and wholesale fraud are a steady gamble. 
There are also significant concerns about the privacy of 
buyer data provided to retailers. To ensure safe shopping, 
fake products and retailers must be administratively 
authenticated. Unless you choose in-store pickup, online 
shopping means that the ordered items are delivered 
directly to your door. You don't have to worry about driving 
to your destination, paying for gas, finding parking, or 
waiting in line to be served in any case, when you purchase 
something on the web, you can't give it a shot first. You 
additionally can't contact or see an item very close with your 
own eyes. With regards to particular sorts of items, this can 
be a huge burden. Our app will be programmed to 
show products that are relevant to the user's personal 
information and preferences. As a result, the user does not 
have to be concerned about product fit. 
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